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Advertising to the Youth
Advertising has gone through several imperative milestones over the years. The reason for the development is the need to constantly adapt and alter in order to meet new mediums as well as new audiences. Appealing to children became widespread after the introduction and adoption of television. Moving forward it, grew exponentially after the introduction of cable television. It is as a result of the introduction of cable television that programmers found the opportunity to design entire channels and websites with child oriented content. This created even more opportunities to advertise to the youth.  It is important to understand that promoting sales to the youth is valuable and profitable as well because today’s youth is tomorrow’s future. Wang and Yidan argue that the manner in which companies present sales to children significantly influences the family spending. By orchestrating promotions on products ranging from bath toys and soaps to snacks and clothing enhance lining up on the pockets of businesses. It is worth noting that children promise a potential lifetime brand loyalty embracement on their parents go to remedies to their children. Another important benefit of advertising to the youth is the fact that the commercial appeal that is utilized in advertising can be of great significance in encouraging the youth to choose a particular profession or pursue a specific dream. 
Similarly, advertising to youths can have significant influence on their consuming habits when the right guidance is applied. The argument that advertising to youths is beneficial is not ignorant of the fact that there are several unhealthy advertisements that the youth consume that may influence the wrong choices. According to Spasova and Gundasheva (p.36),  it is the responsibility of parents to filter or rather take control of the kinds of advertisements their children consume. In this regard, it is therefore prudent to argue that with the right guidance, some adverts are beneficial to the youth in terms of lifestyle choices. 
For example, there are meaningful advertisements that promote positive messages such as hygienic habits, dental hygiene among others. When the youth consume such meaningful advertisement, it helps them to make good hygiene habits in children. Being hygienic is a lifestyle choice. Some people ignore dental hygiene which has detrimental impacts not only on dental health but also the manner in which the youth present themselves to each other and most importantly how they relate and perceive each other. Chan et al.,  indicates that apart from the commercial side of the advertisement that appeals to the youth to purchase a particular brand of toothpaste, the advertisement is educational and informative. As such, it might help the youth to inculcate good habits and incorporate dental hygiene in their lifestyle.
Subsequently, some advertisements spread awareness about important social issues. For example advertisements that spread awareness about road safety help the youth to keep safe on the roads. Despite the business angle of the ad that probably appeals to the youth to purchase a particular vehicle accessory, the idea of keeping safe on the roads is beneficial to the youth. Also, advertisements with strong messages such as helping the elders by purchasing particular products for their use not only impacts the purchasing decision of the youth but also informs them of the importance of helping the elderly. Pechmann et al (p.24) argue that advertisements that inform the youth on the risks of consuming tobacco or the importance of saving water give the youth a sense of responsibility in which they grow with it. Also, they warn the youth against engaging in risky activities and consumptions. 
Additionally, even though most of advertisements are for commercial purposes and their core purpose is to elicit a buying decisions, advertising to youth also help them gain knowledge regarding various new products in the market. The new products in the market could mean improved versions of already existing products that now work better. Also, when the youth gain knowledge about new products, they are able to use the knowledge to make informed decisions about their consumption or lifestyle in general. According to Carters-White et al., (p .328), it is important to note that advertising to the youth is important because some advertisements help to influence the youth to eat healthily and engage in physical activities to exercise and burn the extra calories in their bodies and maintain a healthy lifestyle. Considering today’s unhealthy diet consumption made prevalent by the availability of fast-food everywhere, with advertisements that influence the youth to eat healthily and exercise regularly, it is prudent to argue that advertising to the youth is beneficial.
Overall, advertising to the youth has significant benefits not only to them but also to businesses. Advertising to the youth not only encourages them to choose a particular life style and gain knowledge about various products and habits that promote healthy living but the youth also prove to be a lucrative target market for various businesses.  However, arguing for advertisement to the youth is not being ignorant of the fact that there are harmful advertisements presented to them. The youth consume a wide range of advertisement in a day and some of them could have negative influence on the youth if the right guidance is not applied. Therefore, it is the responsibility of parents to filter and take control the nature of advertisements their children consume.
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